The stylized P and L form a bass clef 8th note, and the font is hitting a retro-elegant
note. When you dig a little deeper, you see that the logo and tagline are working in
perfect harmony. Play it Again has been borrowed from Humphry Bogart’s final line
of the classic movie Casablanca. Then, by incorporating the musical notation after
the tagline, the Piano Lounge is instructing visitors to come back for a repeat visit.
The 88 black and white keys are a quintessential part of the Piano Lounge brand,
so we knew the logo had to be ebony and ivory.
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